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Data Analytics in Sales
and Targeted Marketing

¢

 TOlimc¢inin adi: f/c‘
Kamal Mirzayev i

. TOlimin muddati:

48 saat (2 ay)

 TOlimin giymati:

350 azn (ayhq)

- Tolobalar ucun
(taqaud ild)
300 azn (ayhq)

DATA SOCOOLU secmalisiniz?
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Layiha 9sash Tadris

Analitikani sifirdan - Fardi inkisaf Planinin
hazirlanmasindan sonda is va ya tacruba
il tamin etmak marhalasina gadar pillali
sokilda oyranacaksiniz.
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Vahid Sertifikatlasdirma

Darslori muvaffaqiyyatle basa

vuraraq tasdiqglenmis sertifikat alds
edacaksiniz. Talimlarin sonunda uygun
beynalxalq sertifikatlari alds eds
bilarsiniz.

&R
2k
Proaktiv Mentorluq

Tadris muddatinda tamin olunan

proaktiv mentorluq zsifliklarinizin
inkisafl, sistemli dyronmaniz va is
dunyasi ucun imkanlar yaradacagq.
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Karyera Moarkazi

Onlarla Data SoCool talabasi hazirda
aparici sirkatlards ve dovlat qurum-
larinda ¢calismaqdadirlar. Novbati siz
ola bilarsiniz.



@ | Talim Haqgqinda

Artiq snanavi marketing effektivliyini itirir va data driven marketing gunun
biznes dunyasinin talabina cevrilir. Hamc¢inin, satisin daha duzgun sakilds analiz
edilmasinin, data Uzarindan optimallasdiriimasinin faydalarini goran sirkatlar
artig butun satis proseslarini da data asasli formalasdirmaqgdadirlar. Data Analyt-
Ics in Sales and Targeted Marketing darslarina qosulmaqla, data asasli mustari
segmentasiyasli, kKampaniyalarin hazirlanmasi, marketing budcasinin forma-
lasdirilmasi, mustarilarin loyalliginin tamin olunmasi, kontent hazirlanmasi,
mahsul takmillasdirilmasi va bu kimi marketing va satisin shats etdiyi butun
komponentlarda data Uzarindan garar vermayi praktiki sakilds oyranacaksiniz!

| Telimin Metodu

Taliminin metodu asasan Sales va Targeted Marketing U¢un Data Analitikasini va
Modellasdirmanin beynalxalq praktikasini 6zunda birlasdirir. Talim birbasa onun
auditoriyasi U¢cun nazards tutulmusdur va Data Analitikasli sahasinda an muasir
program taminatlarini va satis va marketing modellarinin islema mexanizimini
ozunds birlasdirir. Talim muddsatinds istirakc¢ilar yalniz nazari biliklsari deyil,
hamcinin praktiki tapsiriglarla movzulari daha effektiv manimsayacaklar. Talim

boyunca istirakcilara tam mentorluqg dastayi gostarilocak va sonda tasdiglan-
mis(verified) sertifikatlar verilacakdir.

% Telimg:i Haqqinda

Kamal Mirzayev, Qafgaz Universiteti Igtisadiyyat va Idarsetma fakultasinin baka-
lavr daracasini kafedra birincisi va farglanma diplomu ils bitirmisdir. Avropa Birli-
yinin Erasmus KA1+ programi ¢arcivasinds Italiyanin L™ Aquila unversitetinds
tohsil almis va universiteti an yuksak giymatlarla tamamlamis eyni zamanda
Azarbaycan Dovlat Igtisad Unversitetinda Strateji Idarsetma ixtisasi Uzra magistr
daracasini farglanma diplomu ile tamamlamisdir. Kamal Mirzayev bir cox
sirkatlorda Data Analitikasi Uzrs bas mutaxasis, soba rahbari va departament
rohbari vazifalarindsa calismisdir. Hal-hazirda Kapital Bank ASC-da Data Model-

ling Uzra Menecer vazifasinda calisir va universitetlards tadris prosesini hayata
Kecirir.
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Kamal Mirzayev

Pesokar Data Tahsili #MarketingOyran




Talimin Programi

n INTRODUCTION
TO DATA ANALYTICS
IN SALES AND TAR-
GETED MARKETING

- Data Types
- Basic Statistical Concepts

. Intorduction to Data Mining

Prosess

- Descriptive Analytics

- Normal Distributions

. Introduction to Inferential
Statistics

. Confidence Intervals for
Decision Making Process

. Inferential Statistics
through Hypothesis Tests

- Professional Reporting Skill

FJ JOURNEY FROM
DATA TO VALUE

WITH SQL

. Introduction to SQL and
Basics of SQL Types

- Aggregate Functions

- Joins and Set Operations
- Understanding Select
Statement

- Sorting Data Using Order
By Clause

. Count, Sum, Min, Max, Avg,
and Group

. Cross Joins, Inner Join,
Outer Join, Self-Join

Data
SoCool

DATA ANALYTICS
AND REPORTING
WITH POWER Bl

- General workflow Iin Micro-
soft Power Bl

. Importing Data Sets (Excel,
CSV, SQL, R)

- Merging and Appending
Datasets

- Basic Visualization Tools
(Stacked Bar Chart, Pie Chart
and etc.)

- Importing other
Visualization Tools

- Types of Reporting and
Building Consistent Dash-
boards (Sales, KPI,
Marketing,

Targeted Channels)

- Managing Relationship

- SQL Joins Proceedings

- Basic DAX Formulas

- Sharing Reports on Web
and Power Bl Service

n CONVERTING DATA
TO MONEY WITH
SALES ANALYTICS

. [dentifying the Right Sales Chan-
nels

- Future Sales and Revenue
Prediction

- Sales Churn Prevention
Modeling

- Cross-Sell Recommendations

- Lead Targeting for Sales Chan-
nels

Data SoCool data sahalarinds ixtisaslasmis tadris markazi olaraq bu
sahalarda 6lkamizds is dunyasi ile tahsil arasinda mdvcud olan

mutaxassis boslugunu doldurmaq ucun darslar tadris etmakdadir.
Hazirda sifirdan, pillali tadris, tacrubali ekspertlardan ibarat

Avropa standartli talim makani sahib olmaqgla ve mazunlarin
qurumlara yonlandirilmasi ile masgul Karyera Markazina sahib
olmagla 6lkenin data tahsili sektoruna liderlik edir. Bu gun onlarla
Data SoCool mazunu muxtslif qurumlarda calisirlar.

komanda,

- Advanced Lead Scoring for
Sales Channels

- Customer Personas &
Profiling for Sales Channels
- Product Development for
Sales Channels

- Procurement Budget
Optimization through Sales
Analytics

. Establishing Professional
Sales Dynamic Dashboards

H JOURNEY FROM
DATA TO VALUE
WITH TARGETED
MARKETING

- Marketing Budget Optimi-
zation for Sales Channels

- Marketing to the Right
Audience

- Lead Targeting on Market-
INg Strategies

- Real-Time Interaction
Marketing

.- Customer Loyalty Preven-
tion Modeling

- Matching Marketing
Strategies with Customers

. Content Strategy Creation
Based on CB
- Camping Management
process Based on CB

- Maximization of Customer
Lifetime Value (CLV)

. Establishing Professional
Targeted Marketing Dynam-
iIc Dashboards
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